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Leadership in Hinge and Stand products
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Serve tier 1 customers with own masterly technology, molding design,
product development and total solutions
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Deliver good business results, sound financial structure and
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Keep ahead in current position and explore new apps for growth and
create value for all shareholders
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/8] fE 4 Company Introduction

Syncmold, a worldwide hinge /stand leading provider, established in 1979 and listed
on TWSE in 2009(code:1582)

» g Headquarter: #rdb1ii New Taipei City

Illnl

+ # Pf=Chairman: BEFKER Mr. Chen

8 T AN#Employees: £5,900 (Y2015/2)

» 4Q14 EARZHCapital: NT$1.498B; & & Total Assets: NT$9.87B

» Y2014 #1ftRevenue: NT$10.06B; £ ik B E5EPS: NT$5.71
» Y2013 &t Revenue: NT$9.07B; & Hx £ 8REPS: NT$4.43
» F I fmMajor products:
« FHMAE component products(Monitor/ TV / AIO hinge & stand)

« B A fhplastic products(plastic mold/ plastic injection)

fRAZE AN A



Hz EE 15 B Manufacturing Sites

\ g/ Note: S: Stand Assembly M: Mold P: Plastic Injection
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55k 25 7 Major Customers
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Financial Results



2009-2014%= AR, Annual Results

Revenue:NT$B/ EPS: NT$
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25 2= 3R I Quarterly Results

Revenue:NT$B

B Revenue O GM% & Net profit ratio
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EEI/J 1’ ,lj 3 M()mt()r Market Share

unit: M rev: NT$B / source: MIC W1tsV1eW rm'ﬁ ?7%/‘—,]1'3%

B Syncmold Monitor ‘© Market Share ©O Monitor Revenue
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2 (a8 B 5 45 /% Solid Financial Structure

O ROE ©O NI |5yrsAvg: ROE 15%, NI: 8% 18% 16%
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2010 2011 2012 2013 2014
O Debt Ratio |5yrs Avg: 44%

45% 2 41% 40% 44%
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2010 ANl 2012 2013 2014
O Current Ratio © Quick Ratio |5yrs Avg: current: 229%, quick: 194%
263%
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H AR W A 28 Deliver Higher ROE

2012-2014 avg

2011-2013 avg
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& AEFH H) 2R 4E Good Dividend Yield

2009 2010 2011 2012 2013 2014
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integration and one stop shopping
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ose to clients, provide prompt solutions and reliable supply chain
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integrity management
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K e R g Strategy

« $#£FH % in house production
» BEALHIRES & upgrade service quality

» BRAK R A4S cost down

B E ML E RE )1 enhance component production and supply capability

« I ERL R improve production efficiency
» BRI RS AL #EAY, standardized component/ parts spec

» A H B){k automatically in production

»
L =

» PR B E M T & expand market share on higher end products

IS ~ 9~ BROR K Bnt B B R L T K A
focus on higher value-added products, i.e., light, thin, eco-friendly & high quality
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=38 FE SH Outlook

* SeFh e m b EE
Design and upgrade products with higher value

R n AL ST R
high -end product portfolio keeps penetrating

BT TR R E I E (E 4
integrate with electronic business to improve products value
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smart display & new model stands ;i —
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POS products & peripheral components



=38 FE SH Outlook
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stable growth of Monitor, AIO and TV products

» Monitor : BEAT % 7 15 B E A AR
high end products increase from regular clients

» AIO : BEAZ FHEBIHEEER > 2w &b g
shipments growth driven by good demand and penetration increase
» TV R M E A B b 38 %5 P
steady delivery and new customers development
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explore new business to enhance company growth
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Thank You for Listening syhcmeld




